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PROFILE
[bookmark: _GoBack]Marketing professional with 3+ years executing B2B and D2C brand campaigns across India, Europe, and the Middle East. Specialized in multi-channel campaign management, 360° GTM strategy, PR, and content strategy, with hands-on experience in SEO, paid digital campaigns, and analytics tools to support integrated, measurable marketing programs across cross-functional and government/enterprise stakeholder groups.
KEY IMPACT
42% Premium Engagement Growth   |   30% Audience Growth   |   25%+ Digital Reach   |   15% NPS Lift
WORK EXPERIENCE
Brand Marketing Specialist – Europe & Asia	Oct 2025 – Jul 2026
ICF, New Delhi
1. Planned and managed integrated B2B campaigns (webinars, roundtables, whitepapers, SEO, PR) across India and Europe; owned GTM planning, campaign execution, and performance reporting.
1. Managed end-to-end digital and on-ground events and concept development for clients including NIUA, BEE, FCDO, and other government bodies, achieving approximately 30% growth in audience engagement.
1. Built 20+ SEO-optimized web pages, improving digital reach by 25%+; managed external vendors and agencies across 5+ sectors.
1. Secured 10+ speaking opportunities at UK-India Green Hydrogen Conference, Green Finance Week, Energy X, and Bharat Electricity Summit, boosting firm-level eminence.
Senior Executive – Brand Marketing	Apr 2024 – Apr 2025
IndiGo Airlines, Gurgaon
1. Executed 360° GTM strategy for IndiGoStretch (business class) across digital, ATL/BTL, CRM, events, PR, and influencer campaigns, delivering 42% growth in premium-segment engagement.
1. Led integrated campaigns for Krabi, Seychelles, and other route launches; coordinated with design and content agencies for cross-channel brand consistency.
1. Executed full-funnel D2C campaigns (6Exclusive, Grand Runaway Sale, 'Always On') across OTAs and digital platforms, driving acquisition and retention.
1. Led the Mystery Flyer initiative surfacing on-ground service gaps; insights boosted NPS by 15%.
1. Forged strategic brand partnerships with Ajio Luxe, Spotify, and District; ensured adherence to brand guidelines and compliance for all activations.
B2B Marketing Intern – Middle East	Aug 2023 – Mar 2024
Protiviti, Gurgaon
1. Developed B2B thought leadership content and LinkedIn campaigns to build firm eminence in Middle East and India markets.
1. Drafted press releases and op-eds; secured media features in Zawya and Consultancy.org.
Freelance Marketing Consultant	2021 – 2023
D Garage, Dream Homestay, Hotel Abika Elite
1. Managed PPC, OOH, and social media campaigns for hospitality clients; structured blog and newsletter content to grow audience engagement.
CORE SKILLS
1. Brand & Campaign Management: GTM Strategy, Integrated Campaign Management, Brand Marketing, D2C Marketing, ATL & BTL, Product Launch
1. B2B & Digital Marketing: B2B Demand Generation, SEO, PPC, Content Strategy, Social Media Marketing, Email & Newsletter Marketing
1. PR & Communications: Media Relations, Press Releases, Op-Eds, Leadership Branding, Stakeholder Management
1. Events & Operations: Event Planning & Execution, Vendor Management, Agency Coordination, Campaign ROI Tracking
1. Tools & Platforms: MS Office, HubSpot, Google Analytics, Meta Ads Manager, Google Ads, Hootsuite, WordPress, Canva, SharePoint
EDUCATION
B.A. Journalism & Mass Communication — GGSIPU, New Delhi (2018 – 2021)
CERTIFICATIONS
1. Digital Marketing — Smart IT Services / Coursera, 2020
1. Marketing in a Digital World — University of Illinois / Coursera, 2020
1. Global Diplomacy — University of London / Coursera, 2021

